
Mexico Market Profile
This summary provides the most up-to-date data available on Mexico as it relates to their people and

economy, travel related motivations and planning behavior and Mexican visitor profile specific to Arizona.
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GENERAL COUNTRY PROFILE
POPULATION:

128.6 million

EXPORTS:
$409.8 billion

UNEMPLOYMENT RATE:
3.4%

EXCHANGE RATES (MXN PER USD):
18.26

INFLATION RATE:
6%

GROSS DOMESTIC PRODUCT (GDP):

$2.4 trillion (2% annual growth rate)
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Top Travel Motivators

63%
53%
52%

Websites via computer or laptop

Recommendations from family & friends

Websites or applications via mobile phone

.............................................................................................
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Source used in Destination selection for last leisure trip

68%
44%
39%

Websites or applications via tablet

.............................................................................................

36%

1 to 2 months
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3 to 5 months

..............................................................................................
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Advance Decision Time

14%
13%
28%
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More than 1 year
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31%
12%

Expected Travel Party Size (next trip)
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42%
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4+
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18%

8%

1-2 years

In the next six months

.............................................................................................
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19%
2-5 years from now27%
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Likelihood to Travel to USA

6-12 months

Maybe some time in the distant future23%
Not likely to ever visit8%
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% of Visitors who stayed Overnight by AZ Destination

99%
88%
13%

San Luis
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..............................................................................................
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Motor Vehicle

Air

.............................................................................................
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19%
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Visa Credit Card Travel Spending

Q1: 19%
Q2: 22%
Q3: 25%
Q4: 34%

Compiled by the Arizona Office of Tourism Research Division

By Quarter

By Arizona Region

Northern: 1%
Phoenix & Central: 32%
West Coast: 6%
Tucson & Southern: 60%
North Central: 1%
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14%
26%

4 Nights
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Private Home
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61%
39%

Mexican Visa Card Spending ranked #2 in 2019 with
17% of total International Travel Spending in Arizona.

% of Visitors who stayed Overnight by Mode of
Transportation
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